
Adelaide
University
Union
—
2020
Annual
Report



Adelaide University Union is constituted pursuant to the University of Adelaide Act.

ABN: 19 572 381 388

The principal place of business is:

Level 4 Union House
University of Adelaide, Victoria drive, Adelaide SA 5005

The Union’s principal activity during the financial year was the provision of student services. No 
significant change in the nature of those activities has occurred during that period.

No matters or circumstances have arisen since the end of the financial year, other than those mentioned 
in the attached financial statements, which significantly affected or may significantly affect the 
operations of the Union, the results of those operations, or the state of affairs of the Union in future 
financial years. The Union will continue to provide student services with attention to the effective 
allocation of scarce resources.

Since the end of the financial year, no member of the Board, or a firm of which the Board member is a 
member, or a body corporate in which the Board member or administrator has a substantial financial 
interest, has received or become entitled to receive a benefit, either directly or indirectly, from the union 
as a result of a contract between the Board member, firm or body corporate and the Union, as except as 
disclosed in notes to the financial statements.

The Union and the University of Adelaide entered into a two-year funding agreement commencing on 
1st January 2019. Under the agreement, the University of Adelaide provides the funding to the Union to 
enable it to continue to provide specified services to students. The funding is based on a fixed percentage 
allocation of SSAF.

The financial report was authorised for issue by the Board of Directors on July 2021. The Adelaide 
University Union has the power to amend and reissue the final report.
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Our expert Education Welfare Officers in Student 
Care also cared for students during this uncertain 
time. Not only did they collaborate with the 
support services by the University on the support 
packages and other grants, they have also moved 
swiftly to online delivery for students under stress 
during the lockdown. 

Altogether, 2020 trained the AUU to support 
students through thick and thin. This report 
documents these achievements across the AUU in 
2020. I am confident that the AUU will continue 
to build a positive partnership with the University, 
and contribute more to the vibrant campus 
culture.

Angela Qin 
President and Chair
Adelaide University Union

2020 was a year to be noted in history. 
Unprecedented challenges were faced by 
organisations all around the world, including the 
Adelaide University Union (AUU). While the AUU 
strived to adapt and learn from the new normal, 
there was no doubt that COVID-19 affected our 
ability to deliver services and events.

As an organisation dedicated to providing vibrant 
campus culture, when the campus is no longer 
accessible and students are scattered at home, 
interstate and even overseas, there is a need to 
find alternatives in a timely fashion. Therefore, 
I am immensely proud to see the resilience 
shown by the amazing AUU staff. They have 
tirelessly worked every day, from home or the 
office, testing new methods of delivering events, 
connecting with students virtually, and most 
importantly doing what we do best – supporting 
students and making sure they enjoy their journey 
through the University. 

Alongside our effort to provide services, the AUU 
also continued to actively look after students 
and extended our help wherever possible. In 
2020, the AUU donated $750,000 to the 
University’s Student Support Package (SSP). 
Nearly 4,500 students directly benefited from 
the package, which also included food, support, 
accommodation support and IT support. Our 
student representatives also played a vital 
part in communicating concerns, issues and 
improvements from the general student body 
to the University management. These driven 
individuals brought various positive changes for 
students. 

Introduction
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During 2020 the AUU delivered 96 events – 45 
of these were in person across five campuses, 
51 were online, which was unprecedented. 
Despite the circumstances of the pandemic, the 
AUU volunteering space saw a 59% increase in 
volunteering hours during 2020.

The annual AUU election process was held “online” 
for the first time in its 126-year history – this was 
an outstanding success, with a higher voter turnout 
than ever before and a much more sustainable 
election model.

Our Student Care Team had an enormous year 
– as well as devoting significant time to the SSP, 
academic integrity issues were at an all-time 
high due to the advent of online exams. We 
supplemented the Student Care Service with a 
“financial counselling” service during 2020, a very 
popular addition for students.

Frustratingly the AUU staff remain in dilapidated 
and remote offices that do not assist in our capacity 
to engage with and enhance the experience of 
students.

Thanks to the AUU Board and dedicated AUU staff 
for continuing to strive for relevance, and achieving 
it despite a combination of hurdles throughout the 
year.

Gary Sutherland
Executive Officer

There is no doubt that 2020 was a tough year for 
everyone, the AUU included. Whilst we learned a 
lot as an organisation, and managed to enhance 
the way in which we engage with our student base 
in many diverse ways, our capacity to deliver was 
significantly hindered by the impact of COVID-19.

Financially it was a particularly tough year. Typically 
the AUU would annually generate approximately 
$700k independently – COVID-19 impacts meant 
that all external revenue streams (advertising, 
sponsorship, vending, commercial merchandise 
sales) plummeted on an annual basis. 

A highlight of the year was an AUU donation of 
$750k to the Student Support Package (SSP).

Membership fell by 27% for the year, the first time 
in over a decade that it has fallen.

The Clubs community was extraordinarily robust 
given the circumstances, with well over 150 Clubs 
registered and active both on campus and online. 
The location of the “temporary” Clubs lounge 
remains problematic given its remote location and 
poor facilities.

The AUU introduced a fantastic initiative during the 
COVID-19 lockdown, UofA Home Edition, enabling 
a fantastic level of engagement online during the 
worst of the pandemic.

Executive Officer’s
Report
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The Clubs lounge was temporarily moved to the 
remote Hartley Building in early 2020. While it is 
great that we still have a space on campus, and it is 
used by our Clubs that need a space for activities, 
we are looking forward to moving back into a more 
vibrant and central location in the future.

A Clubs Survey was conducted in 2020. The 
survey focused on event engagement, specifically 
at O’Week, and also delved into Club responses 
through COVID-19 and measures that were taken to 
move regular catch-ups and activities online. 

The 2020 Clubs Committee consisted of:
Angela (Chuyue) Qin (Committee Chair, Adelaide 
University Union Board)
Stella Woo (President, Adelaide University Union) 
Chelsea Fernandez
Jan Noya 

Thank you to the Committee for their time and 
consideration of Clubs matters throughout the year. 

Clubs spent 2020 within the Marketing and 
Communications portfolio and benefitted from 
this close working relationship, especially as 
communication and messaging became even more 
important through COVID-19.

Events were heavily impacted by COVID-19 
restrictions and the lack of students on campus 
for most of the year. Club members worked hard 
to transition existing in-person catch-ups and also 
some ad hoc and larger-scale events to run online. 
Conditions were challenging for certain Clubs (Nerf 
Club, The Swing Dancing Club, The Society for 
Creative Anachronism), but as soon as restrictions 
started to lift they quickly got back into the ‘swing’ 
of things. 

With a new website launched, changes were 
required to the way Clubs submit grants and 
complete their yearly re-registration. Pleasingly, 
most Clubs were able to adapt throughout the year 
and started to make use of the online submission 
forms with little difficulty. 

The Clubs Committee continued to hold 
responsibility for approvals of Clubs grants, 
registrations/re-registrations and new Club 
Expression of Interests.

Clubs grant expenditure was slightly down in 
2020, due to the fact that in-person and on-
campus events could not take place for most of 
the year. The Clubs Committee passed a new set 
of grant guidelines which amalgamated previous 
funding with new parameters for online grants. This 
funding allowed Clubs to hold quiz nights online 
and purchase new platforms for advertising social 
communications. 

Clubs
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Above: Adelaide Fashion Collective stall at O’Week 2020
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Key service data:

9,513 one-on-one student contacts in 2020
13,387 separate student concerns were 
addressed. More than 10,670 student concerns 
related to the provision of support be this of an 
advocacy, welfare/wellbeing, or financial matter.
11% of contacts related to student grievances 
Nearly 15% of contacts related to a financial 
concern (loans, grants, Centrelink, scholarships, 
debt management)
1,480 contacts (11% of our total contacts) related 
to Academic Integrity 
140 students accessed advice from our visiting 
services e.g. Legal Service/Tax Help  
Interviewed, assessed and made 
recommendations on almost 200 grant 
applications 
Nearly 30% of students accessing Student Care 
support in 2020 were international students  
Despite a COVID-19 impacted service, nearly 
7,000 breakfasts were provided to students 
through Breakfast Club
One in three students who contacted Student 
Care were international students.

 
In addition, to support the delivery of Student 
Support Packages, Student Care was directly 
involved in the assessment and approval of over:

3,000 food support requests 
3,000 IT support requests 
800 accommodation support requests

Student
Care
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Student Care has a distinctive place in the life 
of the University of Adelaide, specifically in the 
delivery of a comprehensive and unique suite 
of independent student advocacy and welfare 
services. These services are confidential and free 
and available to all enrolled students across all 
campuses.  

Service delivery 

With the distinctive challenges of COVID-19, it 
was necessary to introduce an entirely virtual 
mode of service delivery for the majority of 
Semester 1. This occurred simultaneously with the 
University transitioning fully to online teaching 
and learning. On return to campus in Semester 2, 
Student Care offered a blended service model to 
accommodate student preferences, be this with 
Zoom, phone or face-to-face appointments.

Advocacy and student support

2020 was a year of two halves. It commenced 
with the usual demand for support around matters 
of academic progress and academic advocacy. 
Student Care’s service quickly pivoted in March 
with the majority of work needing to focus on the 
assessment and delivery of IT and food support 
components of the Student Support Packages 
(SSP). This continued into the commencement of 
Semester 2, with ongoing need and demand for 
support recurring throughout the entire year.

The second half of 2020 was directed at 
supporting students in academic integrity related 
matters. The need for information, support and 
advocacy around academic integrity issues was 
exceptionally high and corresponded with the 
transition to open book, online and non-invigilated 
examinations. 

Supporting students experiencing financial 
hardship as a result of COVID-19 was also a 
prominent feature of work in Semester 2.

•
•

•
•

•

•

•

•

•

•

•

•
•
•

Below: Student Care information stall at O’Week 2020



New initiatives

Trial of Roseworthy dedicated days for 
student and Education Welfare Officer (EWO) 
appointments
Collaborating to develop a new Student 
Emergency Fund for 2021 (in conjunction with 
Student Life and External Relations)
Introduction of student webinars to complement 
one-on-one appointments and address increased 
student demand  

9

Outreach activities

A sample of Student Care’s outreach activities 
throughout 2020 included:

O’Week events
Presenting at International Student Support (ISS) 
Student Engagement webinars
Waite ‘Brunchfast’ and Breakfast Club at 
Roseworthy
Hosting a Think Tank session with AUU Student 
Experience Directors around academic integrity 
issues 
Pre-enrolment English Program (PEP) orientation

Service partnerships 

Student Care continued partnerships with the 
Central Community Legal Service and the Australian 
Tax Office’s Tax Help program to respectively 
provide free legal advice to students in academic 
term and assistance to students in preparing their 
tax returns. In Semester 2, Student Care also 
commenced a new Budget Support Service in 
collaboration with Uniting Communities SA.

•
•

•

•

•

•

•

•

“Cheers … as always for your wonderful support of 
our students. I know you and the team usually deal 
with students in distress – this can’t be easy and it is 
greatly appreciated by all in our team”.
Student Services Officer,
10th September 2020

“I wanted to contact you once again and extend my 
thanks for your help during my university studies. I 
hope you know how big of an impact you had towards 
the completion of my degree and venture into the 
professional career of my choice. I’ll be forever 
grateful for your kindness and support.”
Graduate,
20th March 2020

“I have received an email notification for payment 
of the …. Grant. I want to let you know that I really 
appreciate your time, support, groceries, food 
vouchers, and organising this grant for me. Thank you 
so much.”
Postgraduate student,
30th October 2020

“Please find attached show cause outcome. Spoiler 
it a positive outcome 😄 Thanks so much for your 
assistance over the years, you have helped me 
more ways than you can know, and not just with 
academics!”
Undergraduate student,
13th February 2020

Student feedback



North Terrace

The Union office assists student needs on campus, 
offering the services of binding and laminating 
machines, referrals for various campus services, 
selling lockers and memberships, offering 
brochures and student magazines and acting as a 
focal point for the Union to interact with students. 

In 2020 the wide range of “officially branded” 
merchandise products including clothing, gifts 
and memorabilia were transferred to a dedicated 
merchandise store located in Hub Central called 
The Store.

Waite

The Union offers a student space in the Hub at the 
Waite Campus which includes a breakaway space 
with comfortable chairs and board games, a pool, 
and table tennis tables. Several events were held 
at Waite throughout 2020 to engage the student 
community, however COVID-19 did have an impact 
on the number of events offered.

Roseworthy

In February 2020 the Union introduced a casual 
Student Ambassador role to assist with AUU 
operations on campus. Unfortunately due to 
COVID-19, the filling of these roles was delayed. 
Later in 2020, the AUU appointed two full-time 
students that reside on campus to represent the 
AUU to the Roseworthy student community.  

All merchandise sales were moved to the online 
web store, with The Store at Hub Central being 
the location to physically purchase all branded 
merchandise. A vending machine was introduced 
into the student hub space which provided all of 
the sundry items previously sold from the Union 
Office space. Events on campus were held in line 
with COVID-19 restrictions.

Union
Offices
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Above: Membership Stall at O’Week 2020



Student
Representation
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The Student Representative Council (SRC) is 
the peak representative body for students at the 
University of Adelaide, providing a democratic 
and transparent forum for which students’ 
interests and affairs can be governed effectively.

In 2020, the primary role of the SRC was to 
advocate for students affected during the 
COVID-19 pandemic, and the SRC participated 
in the University’s weekly Incident Management 
Task Force (COVID Taskforce).  

SRC representatives successfully campaigned 
for the introduction of Pass Non-Graded (PNG) 
and Withdraw Not Fails (WNF) for students, 
as well as the introduction of the Student 
Support Package (SSP), which provided financial 
assistance throughout the crisis. Additionally, 
the SRC successfully advocated for 60 day 
scholarship extensions for Higher Degree 
Research students and free international student 
visa extensions.

The SRC delivered most of its events in an 
online capacity, including the George Duncan 
Memorial, Stress Less, and public student 
forums. With the return to campus, the SRC 
hosted Multicultural Week, which facilitated 
over 20 events with 11 cultural clubs within the 
University community to celebrate diversity.

Working from home, the SRC made submissions 
to the University, State and Federal Government 
on behalf of students at the University of 
Adelaide, these included: various financial 
support schemes for international students 
during the pandemic and tackling racism at 
University and the broader community. The SRC 
further participated in a range of University 
committees, including Academic Board and its 
sub-committees.

The SRC resolved to split the Postgraduate 
Student Officer into two roles, for postgraduate 
coursework, and research, to provide 
more tailored support for the University’s 
postgraduate students.

Elections were held for AUU Board and SRC 
roles in early September. The SRC resolved 
to affiliate to the Council of Postgraduate 
Associations and the Council of International 
Students Australia.  Student representatives 
participated in these organisations’ mid-year 
conferences and Annual General Meeting, in an 
online capacity, on behalf of the students at the 
University of Adelaide.
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Employment
Services

•

•

2020 saw the rebranding of the “Employment 
Service” to “Student Employment”. Despite 
the difficulties that 2020 brought, Student 
Employment continued to provide a valuable 
service to students. 

There was a positive start to the year participating 
in O’Week activities, including presenting to 
new international students and enjoying high 
engagement with students at the O’Week stall. 
Students booked appointments for assistance 
in finding work, there was a steady flow of jobs 
advertised, and Student Employment provided a 
shortlisting service for some highly sought-after 
roles. 

The landscape soon changed due to COVID-19 
and Student Employment adapted by moving 
appointments to email, phone, and Zoom meetings. 
A newsletter was developed, which included a 
helpful sample list of suitable available roles, and 
sent out regularly. The AUU was able to continue 
to provide students with some limited training 
sessions, including first aid training. The service 
also presented a series of informational webinars, 
which included topics on how to find work and 
workplace rights in the pandemic climate. Student 
Employment took part in an online information 
session hosted by International Student Support 
(ISS) for international students entitled “Finding 
Work in the Current Environment”. These online 
sessions were well received by students.

The latter part of the year saw students return to 
campus and keen to find work, along with more 
employment opportunities opening up. Student 
Employment was able to offer more training 
sessions to students who were grateful to upskill 
and get ahead of the competitive job market.

Key service data:

Over 20 courses were provided 
to students with over 200 places 
taken up in courses including 
responsible service of alcohol, 
first aid, barista training, forklift 
training, and chemical handling.
 
Approximately 110 jobs were 
advertised on the AUU Jobs Board, 
with over 300 vacancies.

Over 150 one-to-one appointments 
were booked with Student 
Employment to assist with resume, 
cover letter, and interview skills, as 
well as general advice and referrals 
to seek further assistance. The 
majority of appointments were for 
international students.

•

•

•

Above: Student Employment stall at O’Week 2020



2020 presented many challenges as a result of 
COVID-19 disruptions and required a rapid and 
comprehensive pivot from some long-standing 
marketing and communications systems and 
structures. Whilst challenging, this disruption led 
to significant innovation and growth, particularly 
in the online communications and engagement 
space. These changes are likely to have ongoing 
and long-term benefits for the AUU and students.

The shift to remote learning early in Semester 
1 meant there was a rapid need to develop 
online service and support delivery across 
the AUU. These changes required significant 
communications and promotional support to 
ensure students continued to receive and access 
everything that was available to them.

The Marketing and Communications team took 
a leadership role in helping both the AUU and 
the University in adapting to these changes 
and ensuring the needs of students were being 
accurately represented. Important initiatives and 
achievements throughout the year included: 

Conducting an all-student survey immediately 
after the University announced that learning 
would move online
Reporting and sharing survey results to help 
inform University decision making and identify 
student needs
Participating in the University’s COVID-19 
response committees to advocate for students 
and ensure effective collaboration with the 
University
Providing simple and accurate information and 
updates to students through AUU managed 
communication channels to help students that 
were often overwhelmed by the volume of 
University announcements
Developing an online learning and wellbeing 
support program with an emphasis on 
generating student produced content and 
empowering clubs and other ‘micro’ student 
communities to support their peers
Supporting AUU services in their transition to 
online delivery and ensuring that these services 
continue to be effectively promoted to students 
at a time when they need them most.

There was much to be proud of in the work that 
was done, and in many respects the AUU was 
ahead of the curve in terms of planning and 
delivery of its online engagement strategy. This 
helped maintain the relevance and importance 

•

•

•

•

•

•

Marketing
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of the AUU at a time when many students were 
questioning the value they received from Student 
Services and Amenities Fee (SSAF) funded bodies 
and University services.

Membership

Membership numbers decreased in 2020, with 
total membership sitting at 4,071 at years end. 
This represented an overall decline of 6.63% from 
the 2019 figure of 4,360 members. When multi-
year carryover memberships are excluded from 
these figures the real decline was more severe 
with 27% fewer memberships sold in 2020 than in 
2019. Enrolment losses, and the shift to remote 
study were primary drivers for this decrease, 
and it is hoped that 2021 will see a return to a 
more stable student experience and a return to 
membership growth.

Above: Membership sales stall at O’Week 2020
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Communications

Demand for accurate, timely, and engaging 
content reached unprecedented levels in 2020, 
with the AUU playing a key role in supporting 
students throughout a very challenging year. 
Social media and e-communications content saw 
rapid growth after the shift to online learning, 
this led to a proliferation of online content being 
broadcast from across the University community 
and a rise in competing interests. It became 
apparent that a strategic approach would be 
essential to ensure the AUU met its objectives 
and remained relevant in such a disruptive 
environment.

This strategic focus led to the development of 
the UofA Home Edition, a Facebook community 
hub where students could find and engage with 
high value content from the AUU and broader 
University community. Students could access 
essential information, study support, learn 
skills, try new activities, share ideas and remain 
connected with their student community. More 
than 2500 students joined the group and it quickly 
became a pivotal community engagement and 
communication tool for the AUU and University 
throughout the year. Content was student 
driven, with online delivery of cooking classes, 
yoga, salsa dancing, club activities, and online 
events and competitions offered by the AUU. The 
development of this online community provided 
the basis for much of the success of the AUU’s 
service and support delivery throughout 2020.

Right: Support for students 
in China activity at O’Week 
2020

Bottom: 2020 student diary



Waite
The Union joined the existing orientation event 
held by the school of Agriculture Food and Wine 
as was undertaken in 2019. 

Roseworthy
O’Night was delivered again at Roseworthy in the 
twilight timeframe from 4-6pm on the Corridor 
Block Lawns in the second week of Semester 
1. Both Clubs and commercial stallholders 
increased in 2020 and approximately 320 
students came through the event – about a 15% 
increase on attendance from 2019. 

Events and Volunteering
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O’Week

North Terrace
Due to Royal Croquet Club’s (RCC) presence on 
campus again for 2020 Fringe, several significant 
changes were implemented to the structure 
and delivery of the orientation period for 2020. 
Predominant changes included:

Reduced size of O’Week event footprint 
Shifted O’Week entertainment precinct to the 
Goodman Lawns and Elder Courtyard 
Presented Clubs stalls in Hub Central 
Introduced “Goodies Bar” operations across 
International Orientation, O’Week and Week 1
Changed location for extended orientation 
events in O’Week and Week 1 to Goodies Bar

While there were many challenges, some 
positive outcomes also presented throughout 
2020’s O’Week execution. Along with closer 
collaboration with the University’s O’Week 
operations team, the main Goodman Lawns 
event site – positioned at the forefront of the 
University – meant there was a much larger 
rate of incidental foot traffic as the community 
entered the campus.  

Reaching a combined total of almost 15,000 
attendees, the AUU’s diverse O’Week program of 
events included:

O’Ball Skullduggery - a return of the historic 
O’Ball live music event in a joint collaboration 
with the Adelaide Medical Student’s Society 
(AMSS)
International Student BBQ 
Clubsland 
Ice Cream Social (O-Pass exclusive)
Mature Aged Students Welcome 
Community & Volunteering Day
Postgraduate Students Welcome 
Lazy Breakfast  
Movie Night (O-Pass exclusive)
The Do-Over  
Tropicana Party (O-Pass exclusive)
Members Lunch #1

•

•
•
•
•
•
•
•
•
•
•
•

•
•

•
•

•

Above: Main stage entertainment at O’Week 2020



Events 

2020 was an extremely challenging year for 
event delivery as a direct result of COVID-19. 
Plans post-O’Week were disregarded as the 
Events team reacted to restrictions and shifted 
plans to focus engagement entirely in an online 
space for Semester 1. Once students were able 
to return to campus for Semester 2, in-person 
events and activities picked up again with the 
return of a cautious and scaled back program 
of events and activities deemed COVID-safe. 
Engagement with students for Semester 2 in 
both an online and in-person delivery mode was 
challenging as student behaviour on campus was 
unpredictable and students could continue to 
study in an online format if they chose. 

Overall, 2020 saw the delivery of 96 individual 
events and activities, 45 of these were in-person 
event offerings and the remaining 51 events were 
online. Online events engaged approximately 
4,500 students, with in-person event attendance 
reaching 21,743 students. Key initiatives that 
resulted in extremely high engagement included:

Housebound Heroes – an online app providing 
students with activities to keep occupied and 
stay connected as a community over the break
UniVision – an online talent show that recorded 
1,900 votes
Native Food Market – an outdoor event in 
partnership with Wirtlu Yarlu
Club Presidents Dinner and Awards – an event 
recognising the Clubs community 

Club community focused events such as the 
Meet and Greet event series, Presidents 
Welcome Drinks and Presidents Dinner and 
Awards Night saw an increase in engagement.

Volunteering

Through the first half of the year, select 
programs were transitioned to online and remote 
activities, and a Facebook group was established 
to keep the AUU connected with the volunteer 
community.

Primary online and remote activities were: 
“Cards for Community”, an initiative in 
partnership with Southern Cross Care aged care 
facilities for AUU volunteers to create cards of 
cheer for residents; promotion of the platform 
“Zooniverse” which provided online volunteer 
opportunities with research projects; and “United 
Nations Online” which sought to pair volunteers 
with longer on-going projects from around the 
world. 

Once restrictions started to ease in July, 
physical face-to-face volunteering returned 
in line with AUU event delivery. Given the 
scale of AUU events from July to September 
was reduced, volunteer administration sought 
to partner with external community groups 
to generate more volunteer opportunities in 
the broader community through the AUU’s 
Change Makers program. The AUU continues 
to be the only group in the volunteer campus 
community providing unique external community 
partnerships which are in high demand for 
students on campus. 

Despite the challenging year, there was a 58.5% 
increase in volunteer activity from 2019 to 2020 
across a pool of 197 volunteers. 

•

•
 
•

•

Right: 
Cards for 
Community 
activity



The Union publishes the student-run magazine, 
On Dit, and Student Radio which is the longest-
running Student Radio program in Australia.

On Dit

The 2020 elected On Dit editors were Nicholas 
Birchall, Felix Eldridge, Taylor Fernandez, and 
Larisa Forgac. 

The COVID-19 pandemic created significant 
challenges for the team throughout Semester 
1. As students transitioned to a mainly online 
learning environment, the number of students 
on campus dramatically decreased. The 
editors compensated for this by increasing 
the online presence of the magazine. On Dit’s 
online content greatly surpassed the average 
readership of articles, particularly on relevant 
campus-related topics. 

A total of ten hardcopy editions were published 
along with a number of online articles and 
significant social media reporting of elections 
and student representative meetings.

There were three special editions of On Dit. Elle 
Dit, the women’s edition, was edited by Taylor 
Fernandez and Larisa Forgac with Michelle 
Roylance and Sarah McLean joining them as 
guest editors. Queer Dit, the LGBTI edition, was 
edited by Nicholas Birchall and guest edited by 
Connor Watson, Emily Woodcock, and Kansas 
Bird. Finally, Hearsay, the creative writing and 
literature edition, was primarily edited by Taylor 
Fernandez with the support of a group of sub-
editors. 

In addition to these special editions, On Dit 
also loosely themed two other editions. Edition 
7 was primarily about elections given that it 
was to be published shortly before student 
elections. This edition was primarily edited by 
Felix Eldridge with the support of the other 
elected editors. Edition 8 had a focus on clubs 
and multiculturalism. 

Student
Media 

All of the edition designs were put together by 
Larisa Forgac, who also sourced artwork and 
illustrations for the magazine. 

On Dit covered a significant range of issues, 
including: the resignation of the Vice-Chancellor 
and Chancellor; the AUU’s rejection of affiliate 
status for the Women’s Collective; the transition 
to online study in the wake of the COVID-19 
pandemic; the presence of the RCC on campus; 
and the various major student political events on 
campus.

In addition, On Dit attended almost all AUU 
Board and SRC meetings, providing extensive 
live coverage of these meetings as well as of 
important elections for the AUU, Student Media, 
and Clubs Committee. 

On Dit went to great lengths to ensure that 
under-represented groups were represented 
within the magazine. A column apiece was 
reserved for international and rural student 
contributions, and the Clubs Spotlight regular 
feature highlighted the best of the University 
of Adelaide’s clubs and their contribution to 
campus culture. 
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Student Radio

After the transition from Radio Adelaide to 
becoming an independent entity in 2019, it was a 
challenging and exciting year for Student Radio. 
Much of the transitional work was completed  by 
the 2019 team,  and it was therefore expected 
to be a simpler and efficient year for the 2020 
Student Radio team. However, COVID-19 greatly 
impacted these plans. 

The 2020 team had the opportunity to promote 
the presence of Student Radio on campus during 
O’Week. This fortunate exposure allowed us to 
have many applications, with eight broadcasting 
teams organised and ready to go. When 
COVID-19 started to take hold, the impact was 
significant and the number of teams quickly 
dropped to one. 

The remaining broadcast team continued to 
publish their podcast even without access to 
studio equipment. 

In Semester 2, as students returned to campus, 
Student Radio admitted two new broadcast 
teams. One of these teams successfully 
produced a live show on YouTube, which was 
a first for Student Radio. An editorial policy 
was also written and established to ensure 
appropriate liability and safety measures before 
content publication.

While 2019 was about rebuilding the identity of 
Student Radio, 2020 was about promoting its 
presence and experimentation.

Above: Student Radio stall at O’Week 2020
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INDEPENDENT AUDITOR'S REPORT 

TO THE MEMBERS OF ADELAIDE UNIVERSITY UNION 

 

Report on the Audit of the Financial Report 

Opinion  

We have audited the financial report of Adelaide University Union (the registered entity), which 

comprises the statement of financial position as at 31 December 2020, the statement of profit or loss 

and other comprehensive income, the statement of changes in equity and the statement of cash flows 

for the year then ended, and notes to the financial report, including a summary of significant 

accounting policies, and the responsible entities’ declaration. 

In our opinion the accompanying financial report of Adelaide University Union, is in accordance with 

Division 60 of the Australian Charities and Not-for-profits Commission Act 2012, including:  

(i) Giving a true and fair view of the registered entity’s financial position as at 31 December 2020 

and of its financial performance for the year then ended; and  

(ii) Complying with Australian Accounting Standards to the extent described in Note 1 and Division 

60 of the Australian Charities and Not-for-profits Commission Regulation 2013. 

Basis for opinion  

We conducted our audit in accordance with Australian Auditing Standards.  Our responsibilities under 

those standards are further described in the Auditor’s responsibilities for the audit of the Financial 

Report section of our report.  We are independent of the registered entity in accordance with the 

auditor independence requirements of the Australian Charities and Not-for-profits Commission Act 

2012 (ACNC Act) and the ethical requirements of the Accounting Professional and Ethical Standards 

Board’s APES 110 Code of Ethics for Professional Accountants (including Independence Standards) (the 

Code) that are relevant to our audit of the financial report in Australia. We have also fulfilled our other 

ethical responsibilities in accordance with the Code. 

We believe that the audit evidence we have obtained is sufficient and appropriate to provide a basis 

for our opinion.  

Emphasis of matter – Basis of accounting  

We draw attention to Note 1 to the financial report, which describes the basis of accounting. The 

financial report has been prepared for the purpose of fulfilling the registered entity’s financial 

reporting responsibilities under the ACNC Act. As a result, the financial report may not be suitable for 

another purpose. Our opinion is not modified in respect of this matter. 

Responsibilities of responsible entities for the Financial Report  

The responsible entities of the registered entity are responsible for the preparation of the financial 

report that gives a true and fair view and have determined that the basis of preparation described in 

Note 1 to the financial report is appropriate to meet the requirements of the ACNC Act and the needs 

of the members. The responsible entities’ responsibility also includes such internal control as the 

responsible entities determine is necessary to enable the preparation of a financial report that gives a 

true and fair view and is free from material misstatement, whether due to fraud or error.   



 

 

In preparing the financial report, the responsible entities are responsible for assessing the registered 

entity’s ability to continue as a going concern, disclosing, as applicable, matters relating to going 

concern and using the going concern basis of accounting unless the responsible entities either intend to 

liquidate the registered entity or to cease operations, or have no realistic alternative but to do so.  

Auditor’s responsibilities for the audit of the Financial Report  

Our objectives are to obtain reasonable assurance about whether the financial report as a whole is free 

from material misstatement, whether due to fraud or error, and to issue an auditor’s report that 

includes our opinion.  Reasonable assurance is a high level of assurance, but is not a guarantee that an 

audit conducted in accordance with the Australian Auditing Standards will always detect a material 

misstatement when it exists.  Misstatements can arise from fraud or error and are considered material 

if, individually or in the aggregate, they could reasonably be expected to influence the economic 

decisions of users taken on the basis of this financial report.  

A further description of our responsibilities for the audit of the financial report is located at the 

Auditing and Assurance Standards Board website (http://www.auasb.gov.au/Home.aspx) at: 

http://www.auasb.gov.au/auditors_responsibilities/ar4.pdf 

This description forms part of our auditor’s report. 

 

 

BDO Audit (SA) Pty Ltd 

 

 

Andrew Tickle 

Director 

Adelaide, 15 July 2021 
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