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Adelaide University Union is constituted pursuant to the University of Adelaide Act.

ABN: 19 572 381 388

The principal place of business is:

Level 4 Union House
University of Adelaide, Victoria drive, Adelaide SA 5005

The Union’s principal activity during the financial year was the provision of student services. No 
significant change in the nature of those activities has occurred during that period.

No matters or circumstances have arisen since the end of the financial year, other than those mentioned 
in the attached financial statements, which significantly affected or may significantly affect the 
operations of the Union, the results of those operations, or the state of affairs of the Union in future 
financial years. The Union will continue to provide student services with attention to the effective 
allocation of scarce resources.

Since the end of the financial year, no member of the Board, or a firm of which the Board member is a 
member, or a body corporate in which the Board member or administrator has a substantial financial 
interest, has received or become entitled to receive a benefit, either directly or indirectly, from the union 
as a result of a contract between the Board member, firm or body corporate and the Union, as except as 
disclosed in notes to the financial statements.

The Union and the University of Adelaide entered into a two-year funding agreement commencing on 
1st January 2019. Under the agreement, the University of Adelaide provides the funding to the Union to 
enable it to continue to provide specified services to students. The funding is based on a fixed percentage 
allocation of SSAF.

The financial report was authorised for issue by the Board of Directors on June 2019. The Adelaide 
University Union has the power to amend and reissue the final report.
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These changes and developments have occurred 
thanks to the staff of the AUU who have been 
working hard to deliver these great services and 
events. Gary Sutherland the Executive Officer has 
provided great recommendations and significant 
works to enhance the position of the AUU. There 
has been a steady growth in membership which 
reflects the importance of the services that can be 
provided to the students. Throughout this report, 
the different aspects and imperative work of each 
division throughout 2019 will be highlighted. The 
board directors of 2019 have also made decisions 
to benefit the student body. As the AUU always 
has been, the AUU will continue to be a vital and 
unique part to the University of Adelaide students 
throughout their time of study. 

Stella Seung-Joo Woo
President and Chair
Adelaide University Union

Throughout the year of 2019, the Adelaide 
University Union (AUU) had a very productive year 
with introducing a new position of the financial 
councillor, club restructure and a greater focus 
on Roseworthy. The position of the financial 
councillor was to help students with financial need, 
as many university students may be living out 
by themselves for the first time. With the Royal 
Croquet Club (RCC) being on campus for the 
second year, O’week was much more organised 
compared to 2018. Although there were multiple 
challenges throughout the year, fortunately the 
AUU was able to provide great services and events 
to the students. The services including student 
care, clubs, and employment and volunteering 
again with a huge number of students being able 
to access this service throughout 2019. Breakfast 
club had also been continuing to run four days a 
week with many students continuing to use this 
service. We were also able to open up The Store 
in the hub to provide merchandise to the students 
with ease. The General has continued to provide 
the need of the students. The club restructures 
had also occurred throughout the year of 2019 
so that the small clubs would also be able to 
host events with ease. But also, many major club 
events, and collaboration events had occurred for 
the first time in 2019. Multiple AUU events were 
also delivered over the campuses aimed towards a 
diversity of students, allowing students to have an 
eventful and joyful university experience.

Introduction
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It was a frustrating year for the AUU in terms of 
location, and despite a very short stint in a slightly 
more modern location in the Lady Symon building, 
the AUU remains in dilapidated and remote offices 
that do not assist in our capacity to engage with 
and enhance the experience of students.

Thanks to the AUU Board and dedicated AUU staff 
for continuing to strive for relevance, and achieving 
it despite a combination of hurdles throughout the 
year.

Gary Sutherland
Executive Officer

It is pleasing to report that 2019 was a significant 
year of growth for the AUU in regard to its mission 
to enrich the student experience.

Membership grew by 26% to 4360 members, a 
significant increase over 2018.

Our engagement strategy with the Clubs 
community was outstanding, with over 160 Clubs 
registered at year end – in total those Clubs had 
over 17000 Student members over the year.

During 2019 the AUU delivered 90 events across 
5 campuses, servicing some 37,500 students – a 
significant increase in engagement, and despite the 
challenges of delivering O’week activities under the 
duress of the RCC presence on campus.

Our Student Care Team, who are allocated over 
a third of the AUU Budget, continued to be 
stretched to capacity over the year, with high 
demand for all the services they provide.

From a commercial perspective the AUU had 
a mixed year, with foot traffic through “The 
General” in the Hub down by a further 15.5% on a 
year on year basis – plans to change the offering 
were approved by the University, and will be 
implemented in 2020. Pleasingly the AUU had 
a proposal for a stand-alone store selling just 
University of Adelaide merchandise approved, and 
construction of “The Store” commenced in the last 
quarter of the year.

Executive Officer’s
Report
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Clubs were restructure in 2019, moving out from 
the Employment and Volunteering branch of the 
AUU, and instead being incorporated into the 
Marketing and Communications portfolio.

Work through the year focused on improving and 
refining administrative processes and procedures 
that are critical to the health and success of the 
AUU Clubs community.

Clubs participated in numerous event throughout 
the year including:

O’Week

Clubsland

O’Day (Roseworthy and Waite)

Meet and Greets

Presidents Welcome Drinks

Presidents Dinner

For the first time, a clubs census was undertaken to 
expand understanding to create a clearer picture 
of the role that clubs play in student’s life and 
the number of students who actively participate 
in clubs. Data from the census showed that over 
fifty percent of students are members of at least 
one non-sporting club at the University, with total 
student membership of clubs exceeding 18,000 
students.

The census results will be used to create a strategic 
plan to provide improved framework for future 
clubs management.

Clubs
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The Clubs Committee continued to have oversight 
of the grants program and clubs applications 
and registrations. The Committee oversaw the 
registration of a number of new clubs while also 
deliberating of the rejection of other unsuccessful 
applications. A more transparent and consistent 
approach to club registrations is an area that could 
be improved as part of future strategic planning.

The 2019 Committee members were:

Stella Woo (Committee Chair, AUU Board)

Oscar Ong (President, Adelaide University Union)

Mary Kelly

Rami Saaid

The Committee should be thanked for their time 
and efforts in ensuring Clubs continue to flourish at 
the University of Adelaide
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Key Service Data:

8076 ‘one on one’ student contacts 
in 2019

10.965 separate student concerns 
were addressed

In excess of 8,820 student concerns 
related to the provision of support 
– be this of an advocacy, welfare or 
financial nature

In excess of 11% of contacts related to 
student grievances

15% of student contacts related to a 
financial matter (Centrelink, Student 
Loan, grant application, or pressing 
financial need)

Nearly 900 contacts were made in 
relation to Academic Progress issues

120 students accessed Legal advice 
and/or Tax Help 

One in four students who contacted 
Student Care were international 
students (International students: 
24%, domestic students 76%)

In excess of a total of 300 grants or 
loans were administered to students

Over 27,200 free breakfasts across 
three campuses were provided to 
students through Breakfast Club

Student
Care
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Service delivery

Student Care’s high demand areas are clustered 
in categories of academic advocacy related 
to academic progress, academic honesty and 
assessment issues; administrative advocacy 
related to enrolment matters, graduation and 
tuition fees along with welfare and wellbeing 
matters which can include fair treatment and 
conduct matters related to both student and staff. 

The welfare of students is central in all our student 
contact. On a daily basis we met with students in 
significant need of financial and practical support, 
including being able to access basic necessities 
of food, healthcare and housing. In 2019, Student 
Care commenced providing Breakfast Club four 
mornings per week; provided emergency food 
hampers & recycled computers; provided financial 
assistance in excess of 300 times through the 
student loans and grants schemes; recommended 
student subsidised housing; and continued to 
provide both reliable and relevant information and 
referrals for both internal support and external 
community services
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Partnerships and Outreach Services

Student Care staff continued in 2019 to offer an 
extensive range of outreach services, including 
presentations and visits to various school and 
faculty areas, service and accommodation 
providers, campuses and student groups.

Grants and Scholarships

In 2019, Education and Welfare Officers 
interviewed, assessed and made recommendations 
on over 250 grant applications, be this for an 
Equal Access, AR Riddles, WDDT, Critical Need 
Grant, Singapore Adelaide Alumni Fund or for the 
McConnochie Scholarship 

Student Satisfaction Survey

In 2019, students were invited to complete an 
online Student Satisfaction Survey. The period in 
which the survey was conducted included the S1 
examination period, Academic Progress round for 
Review Period 1 and coincided with when there 
is a high rate of academic honesty notifications 
being sent at the completion of S1 assignments. 
Overall the feedback was excellent (not less than 
82% student satisfaction in all criteria and up to 
100% in relation to the ‘timely response received’ 
criteria). Of note:

New Initiatives Summary

Student Care initiated a “mini” Breakfast Club at 
end of S2 in lead up to exam period

Careers, Employment & Visa Information 
Workshop for HVB students hosted by Student 
Care in partnership with AU.

Student Care branded keep cups to promote a 
greener Breakfast Club

‘Whole of team’ Review and Planning Sessions 
with external facilitator.

Singapore Adelaide Alumni Fund Scholarship 
Collaborated with the Scholarships Office, Legal & 
Risk and International Student Support to propose 
processes for a previously dormant bequest to be 
activated and accessible for eligible students.. 

Initial research for Financial Counsellor position

Increased EWO staffing by .1FTE

“I received news that my application was successful. 
I was absolutely stumped.

Thank you so very much for your assistance, while I’m 
struggling financially”
Thursday, 5 December 2019 

“I just wanted to say thank you for helping me with 
my stage 2 grievance it has been approved and I will 
be able to sit a supplementary examination I really 
appreciate your help.”
Thursday, 18 July 2019

“I called you earlier but the call was not successful, I 
just wanted to thank you for helping me throughout 
the grant application process. Surprisingly, I received 
a grant which will highly help with my financial needs. 
And believe it or not, I have also passed my deferred 
exam so now I just have to concentrate well on my 
studies and catch up with courses that I have fallen 
behind. Once again, thank you very much for the time 
and support you have given me.”
Tuesday, 27 August 2019 

“I hope you are doing really well. … there are no words 
to describe the immense gratitude I have for you and 
for your very kind assistance and support throughout 
the process. You have given me hope, when I have 
nearly lost it and you have helped me pick up my 
pieces back together when I nearly gave up. I will 
forever remember you as the angel who has helped 
me rise when I hit rock bottom and I will forever be 
extremely grateful to you.  You are such an amazing 
person, and I’m so happy I got to know you, especially 
at this point in my life.”
Tuesday, 4 June 2019 

2019 Student Feedback



North Terrace Office

The Union office assists student needs on campus, 
offering the services of binding and laminating 
machines, referrals for various campus services, 
selling lockers and Memberships, offering 
brochures and student magazines and acting as a 
focal point for the Union to interact with students. 
Core student course needs such as lab coats,
dental coats and safety glasses are also available 
at our office locations. The Union office continues 
to offer a wide range of “officially branded” 
merchandise products including clothing, gifts and 
memorabilia. The merchandise range continues
to expand and be innovative and keep on trend 
with student tastes and fashion trends. The Union 
and the General Store continue to promote 
brand awareness for the University in order to 
achieve increased sales of convenience and official 
University branded merchandise, and all profits 
generated are reinvested back into student
services on campus

Waite Office

The Union offers a student space in the Hub at the 
Waite Campus which includes a comfortable break 
away space with comfortable chairs and board 
games, a pool  and table tennis tables. 

Several student events were held throughout 
the 2019 year with the continuance of a monthly 
“Social Club” for Waite Campus students and staff. 
The free Student Care Breakfasts are always well 
attended at Waite Campus.

Union
Offices

Roseworthy Office

The Union office at Roseworthy offers specific 
University Course needs for all courses on campus, 
including coveralls, stethoscopes and all other 
relevant medical supplies. Students can also order 
their student placement clothing directly from our 
office. 

The Union office assists students’ needs on campus, 
offering the services of binding, laminating and 
printing. To overcome a geographical barrier 
the Roseworthy office also stocks basic food 
and essentials for residential and non-residential 
students. This office is a resourceful link between 
students and the Union, providing students with 
referrals and information for various campus and 
Union services. 

The Union Administrator works closely with student 
clubs on campus assisting with enquiries and 
supplying clubs with a variety of equipment for 
their events.  

Growth in Union membership numbers at 
Roseworthy remained stable as did the number of 
events seeing strong student attendance.  Free 
monthly giveaways continued in 2019 for AUU 
members.  Visits from Student Care staff to the 
campus for regular breakfast events, appointments 
and welfare functions continued in 2019.

10
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Student
Representation
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The Student Representative Council (SRC) is 
the peak representative body for students at the 
University of Adelaide, providing a democratic 
and transparent forum for which students’ 
interests and affairs can be governed in an 
effective manner.

In Orientation week, the SRC developed 
and distributed the ‘Counter Guide’, which 
highlighted the range of available campus 
services, different topical student issues as 
well as providing a variety of course and faculty 
reviews for commencing students.  In addition, 
the SRC ran multiple stalls and events such as 
the “Lazy Breakfast”, and attended Roseworthy 
and Waite O’Days where student representatives 
could directly speak with the student body.

In 2019, the SRC campaigned for a variety of 
education and social issues that affect Adelaide 
university students, with a particular focus on 
climate change.  The SRC organised contingents 
to the ‘School Strike 4 Climate’ marches 
throughout the year, as well as endorsed 
and actively promoted the National Union of 
Student ‘Uni Walkout for Climate Action’ which 
campaigned for a transition to 100% renewables, 
and no new coal, gas or oil.

The SRC also made several submissions on 
behalf of students at the University of Adelaide, 
these included:  the Academic Honesty Policy 
review, the Draft Student Sexual Assault 
and Sexual Harassment Policy, opposing the 
implementation of trimesters, and a climate 
emergency submission to the University 
of Adelaide.  Student representatives also 
participated in a range of University committees, 
with approximately 90% attendance to 
subcommittees of the Academic Board. 

The SRC hosted several events for University of 
Adelaide Students in conjunction with the AUU 
events team, including: The George Duncan 
Memorial, De-Stress Yourself Day, Pride Fest, 
and Women’s social events.  The SRC also held 
an open Annual General Meeting for students, 
which functioned as a student forum and 
developed the council’s stance on student issues 
such as opposing trimesters.

Elections were held for AUU Board, NUS 
Delegates and SRC roles in early September. 
The SRC resolved to affiliate to the National 
Union of Students, the Council of Postgraduate 
Associations and the Council of International 
Students Australia.  Student representatives 
participated in these organisations mid-year 
conferences and Annual General Meetings 
on behalf of the students at the University of 
Adelaide.       
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Marketing
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2019 was a challenging year with a number of 
contributing disruptive factors. In particularly 
those surrounding the RCC, O’Week and the 
new UniBar provided plenty of obstacles in the 
delivery of routine projects and work. Despite 
this the Marketing and Communications team has 
again delivered strong results for the AUU and 
continues to grow the reach and relevance of the 
organisation within the student community.
 
Notable achievements for the year included:

Compiling and releasing the RCC survey results 
to students

Collaboration and negotiations with the 
University around issues raised throughout the 
RCC survey

Launch of a new Member Console content 
management system

Delivery and promotion of the Student-Led 
Teaching Awards

Undertaking the all-student survey
 
Membership

Membership sales increased in 2019 to finish 
the year at 4374, compared with 3489 from the 
previous year. This membership figure represents 
a significant milestone, as this is the first year 
that the Union has surpassed 4,000 members in 
a decade, with the last time coming directly after 
VSU came in at a time when Union membership 
was still culturally ingrained in the student 
population.

This is a remarkable achievement given the 
challenges faced with disruptions to the O’Week 
which serves as the main membership sales 
period for the year. The membership increase 
can be attributed to the 20% increase in 3 year 
memberships sold over the year, as well as a 35% 
increase in Semester 2 Orientation membership 
sales. Success also continued with the O-Pass 
program which was introduced for the first time 
as part of the Semester 2 Orientation campaign.
 

Communications

The Union’s digital communications channels 
remain an important part of the organisation’s 
marketing strategy, and a continual focus on its’ 
relevance to the student community has seen 
impressive growth in all areas. We finished 2019 
with a combined 13,000 social media ‘likes’ and a 
consistent reach of over 145,000 individual post 
impressions each month, and we remain at the 
forefront of digital student engagement within 
the University community. Midway through the 
year, we implemented a database segmentation 
process in our newsletter subscriber lists 
to provide a greater degree of curation and 
information targeting. While these lists are still 
growing, we have already seen unsubscribe 
figures halve; which is an encouraging start.
Both student needs and the tools we use to 
service them are constantly changing, and so 
market research still remains an important part 
of the Digital Marketing strategy, and will remain 
so moving forward.

Left:
Top Right:
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Employment
Services

•
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The AUU continued to provide a comprehensive 
employment service with a focus on supporting 
students to find casual and part-time employment 
while they study. Training courses were provided 
regularly throughout the year to up-skill students in 
key areas with strong employment prospects.

Employers also registered open positions 
directly with the AUU where students were able 
to successfully gain employment. Employment 
support was further provided with one-on-one 
appointments offering support to students with 
applications, resumes, interview techniques and job 
preparation.

Key Service Data:

Over 20 training courses provided 
training course facilitated including 
First Aid, Forklift Training, and  
Chemical Handling.

In excess of 70 jobs advertised to 
students on the AUU website.

Over 100 appointments booked and 
61 students provided with assistance 
with resumes, cover letter and 
interview skills.



The Orientation program of events included the 
following:

O’Week- Stall holders, clubs, main stage and 
roving entertainment (2 day festival)

Ice Cream Social

Community and Volunteering Day

The Village- Comedy Night

Ice Cream Social

Lazy Breakfast

Get More Fest - stall holders, service stalls & 
entertainment (2 day mini-festival)

Movie Night

Union House Party

The Campus Tour

Clubs

O’Week 2019 saw a decrease in the amount of 
clubs represented and stalls available. A total of 
71 individual clubs had a presence on the Maths 
Lawns and the Hub Central which was a 29.5% 
decrease on 2018. A small selection of second 
day stall spaces were available for clubs and a 
total of 75 stall spaces were filled across 3 days 
of O’Week, this is a 48% decrease from 2018. 
With decreased space for the Clubs community, 
a small number of 3x3m stalls were available on 
the lawns in conjunction with 2.2mx 2.2m stalls 
and then an expo style stall was available in the 
Hub.  Clubs such as the Swing Dancing Club & 
the Society for Creative Anachronism we invited 
to showcase their activities on the main stage. 

Events
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O’Week

2019 O’Week was a challenging venture for the 
AUU with the RCC Fringe presence on campus 
in spaces that would traditionally be activated 
independently by the AUU’s O’Week events.
 
As a result of RCC Fringe operations, there were 
a number of significant changes to the structure 
and delivery of the orientation period for 2019. 
Predominant changes included:

Reduced size of O’Week event footprint

Shared  event site with RCC Fringe event 
infrastructure 

Shift of O’Week entertainment precinct away 
from central thoroughfare

Reduced capacity for club and commercial 
stalls at O’Week

Club stalls present in Hub Central for O’Week

Reduction in length of O’Week event from 
three day, to two day offering

Introduction of Get More Fest (two day event 
offering) in Week 1

Change of location for extended orientation 
events in O’Week and Week 1

There were many challenges faced during this 
period including the forced use of the Maths 
Lawns as a shared event venue, increase in event 
resources required, reduction of available spaces 
for the extended O’Week program & lower event 
attendance as compared to 2018.

Some positives that came from the period 
included the introduction of a secondary, 2-day 
event called Get More Fest which ran in week 1. 
This event provided further Union Membership 
benefits, opportunities to feature more service 
and commercial stalls and catered for all 
returning students, not just new students. 
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Events 

2019 saw the delivery of 90 events across the 
five university campuses servicing approximately 
37,500 students, a 17% increase from 2018. 
This events program saw the delivery of 
fortnightly AUU member lunches, campus talent 
competitions, live music focused events, health 
focused/study support events, volunteer expos 
and regular UniBar activations. 

Significant growth in event operations occurred 
as a result of increased engagement at 
fortnightly Fri-Yay Member’s Lunch events which 
saw 5,474 free lunches distributed to members, 
this is an average of 456 serves per event which 
reflects 30% growth compared to 2018.
New event initiatives for 2019 included the 
following:

Pride Fest- collaboration with the SRC and 
the University’s ALLY Network to showcase all 
different aspects of the LGBTQIA+ community, 
culture, and history.

Give a Damn Day- Collaboration with issue-
based clubs & Ecoversity to provoke thought 
about the issues facing our planet 

Adelaide Uni’s Got Talent- On-campus talent 
show for all students and clubs to fight for first 
place

Artland- A Mental Health Awareness Week 
initiative in collaboration with Student Health & 
Wellbeing to showcase activity based art

Roller-Palooza- Outdoor roller skating disco 
event 

Gamesfest- Collaboration with 3 gaming clubs 
to showcase games of all types featuring an 
E-Sports competition, scavenger hunt and 
gaming activities. 

Event collaborations across the University 
community increased with new partnerships 
formed working with stakeholders such as 
Student Life, Ecoversity, Health & Wellbeing, 
and various new student Clubs. Activations at 
AHMS and Nexus 10 were increased to expand 
the Union’s presence and offerings to students at 
these campuses. 

Club community focused events such as the 
Meet and Greet event series, Presidents 
Welcome Drinks and President’s Dinner and 
Awards Night saw an increase in engagement. 
The events team continued to support the Clubs 
community with event support, consultation 
and assistance for club run events of all size off 
and on campus. The Events team also supported 
the Major Campus Impact Grants recipients 
throughout event planning stages.  

Volunteering

2019 saw a restructure of the Employment & 
Volunteering Services department, resulting 
in a split of these two services and operations 
shifted to fall under Student Care and the 
Events department respectively. This split 
provided an opportunity for rebranding and a 
review of volunteer operations to implement 
changes for 2020. As a result the volunteer 
program structures, online infrastructure and 
overall student opportunities and experiences 
volunteering with the AUU were reviewed and 
enhanced.

A 13% increases in the number of volunteers 
was seen with 170 regular volunteers engaged 
as compared to 2018 operations. Volunteering 
hours equated to 53 individual opportunities and 
1,350 overall volunteer hours through on-campus 
volunteer opportunities. Further volunteering 
was facilitated through external not for profit 
organisations.  

Volunteering focused events for 2019 included 
quarterly social events with volunteers and the 
delivery of two Volunteer Expo events in March 
and September, both of which showcased over 15 
external not-for-profit organisations.

•

•
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The Union publishes the student-run magazine, 
On Dit, and Student Radio which is the longest-
running Student Radio program in Australia.

On Dit

The 2019 elected On Dit editors were Samantha 
Bedford, Olivia DeZilva, Imogen Hindson and 
Emily Savage. During first semester, Olivia 
DeZilva made the decision to step down from 
her role as editor and was replaced by Maxim 
Buckley for the remainder of the year.

A total of ten hardcopy editions were published 
along with a number of online articles and social 
media posts. The years publishing included both 
general and special editions of the magazine. 
Special editions consisted of SexualiDit, Queer 
Dit and Elle Dit (the women’s edition). An AusPol 
edition of the magazine was also published in 
the run up to the election. Queer Dit was edited 
by Samantha Bedford and Imogen Hindson and 
guest edited by Oliver Hales and Anna Wilkinson. 
Elle Dit was edited by Samantha Bedford and 
Imogen Hindson and guest edited by Taylor 
Fernandez and Emma Mustaca. All editions were 
designed by Emily Savage.

This year On Dit covered a number of topics 
important to students. These included the new 
Uni Bar, the operation of the RCC on campus, 
the AusPol elections, Centrelink Robodebt and 
the student climate protests.

The year was teaming with hurdles, with editors 
frequently coming under fire from a variety of 
sources. There was also a noticeable disparity 
in the treatment of female editors when 
compared to their male counterparts. Overall 
the year produced ten excellent new editions of 
Australia’s second oldest student publication.

Student
Media 

Student Radio

2019 for Student Radio has been a year of 
transition. At the start of our tenure we made 
the decision to split from Radio Adelaide and 
to build a studio on campus. We wanted to do 
this for multiple reasons, firstly, ownership, 
we believe that students should own their own 
content they make instead of Radio Adelaide 
owning any content made as part of Student 
Radio. Second, we believed that having a studio 
on campus would boost campus culture. And 
finally, flexibility, being able to do our own 
programming allows for us and future teams 
to choose when they’re programming goes to 
air. While the process of making the change 
on an on-campus space has been drawn out 
due to issues with finding spaces and the 
nature of making a change such as this, we are 
proud of the legacy it leaves and hope that 
future directorial teams respond to this move 
with gusto, knowing the benefits that this 
has to students in the future, moulding it and 
expanding it as they see fit. We thank the Union 
for allowing us to make the change that we 
did and look forward to seeing what is next for 
Student Radio.

Thank you,

Austin, Ellie and Jade
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INDEPENDENT AUDITOR'S REPORT 

TO THE MEMBERS OF ADELAIDE UNIVERSITY UNION 

 

Report on the Audit of the Financial Report 

Opinion  

We have audited the financial report of Adelaide University Union (the registered entity), which 
comprises the statement of financial position as at 31 December 2019, the statement of profit or loss 
and other comprehensive income, the statement of changes in equity and the statement of cash flows 
for the year then ended, and notes to the financial report, including a summary of significant 
accounting policies, and the responsible entities’ declaration. 

In our opinion the accompanying financial report of Adelaide University Union, is in accordance with 
Division 60 of the Australian Charities and Not-for-profits Commission Act 2012, including:  

(i) Giving a true and fair view of the registered entity’s financial position as at 31 December 2019 
and of its financial performance for the year then ended; and  

(ii) Complying with Australian Accounting Standards to the extent described in Note 1 and Division 
60 of the Australian Charities and Not-for-profits Commission Regulation 2013. 

Basis for opinion  

We conducted our audit in accordance with Australian Auditing Standards.  Our responsibilities under 
those standards are further described in the Auditor’s responsibilities for the audit of the Financial 
Report section of our report.  We are independent of the registered entity in accordance with the 
auditor independence requirements of the Australian Charities and Not-for-profits Commission Act 2012 
(ACNC Act) and the ethical requirements of the Accounting Professional and Ethical Standards Board’s 
APES 110 Code of Ethics for Professional Accountants (including Independence Standards) (the Code) 
that are relevant to our audit of the financial report in Australia. We have also fulfilled our other 
ethical responsibilities in accordance with the Code. 

We believe that the audit evidence we have obtained is sufficient and appropriate to provide a basis 
for our opinion.  

Emphasis of matter – Basis of accounting  

We draw attention to Note 1 to the financial report, which describes the basis of accounting. The 
financial report has been prepared for the purpose of fulfilling the registered entity’s financial 
reporting responsibilities under the ACNC Act. As a result, the financial report may not be suitable for 
another purpose. Our opinion is not modified in respect of this matter. 

Emphasis of matter – Subsequent event  

We draw attention to Note 14 to the financial report, which describes the non-adjusting subsequent 
event on the impact of the COVID-19 outbreak on the entity. Our opinion is not modified with respect 
to this matter. 
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Responsibilities of responsible entities for the Financial Report  

The responsible entities of the registered entity are responsible for the preparation of the financial 
report that gives a true and fair view and have determined that the basis of preparation described in 
Note 1 to the financial report is appropriate to meet the requirements of the ACNC Act and the needs 
of the members. The responsible entities’ responsibility also includes such internal control as the 
responsible entities determine is necessary to enable the preparation of a financial report that gives a 
true and fair view and is free from material misstatement, whether due to fraud or error.  

In preparing the financial report, the responsible entities are responsible for assessing the registered 
entity’s ability to continue as a going concern, disclosing, as applicable, matters relating to going 
concern and using the going concern basis of accounting unless the responsible entities either intend to 
liquidate the registered entity or to cease operations, or have no realistic alternative but to do so.  

Auditor’s responsibilities for the audit of the Financial Report  

Our objectives are to obtain reasonable assurance about whether the financial report as a whole is free 
from material misstatement, whether due to fraud or error, and to issue an auditor’s report that 
includes our opinion.  Reasonable assurance is a high level of assurance, but is not a guarantee that an 
audit conducted in accordance with the Australian Auditing Standards will always detect a material 
misstatement when it exists.  Misstatements can arise from fraud or error and are considered material 
if, individually or in the aggregate, they could reasonably be expected to influence the economic 
decisions of users taken on the basis of this financial report.  

A further description of our responsibilities for the audit of the financial report is located at the 
Auditing and Assurance Standards Board website (http://www.auasb.gov.au/Home.aspx) at: 
http://www.auasb.gov.au/auditors_responsibilities/ar4.pdf 

This description forms part of our auditor’s report. 

 

 

BDO Audit (SA) Pty Ltd 

 

 

Andrew Tickle 
Director 

Adelaide, 11 September 2020 
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